
xiii 

TABLE OF CONTENTS 

 
ABSTRAK ............................................................................................................. iv 

ABSTRACT ............................................................................................................ v 

DECLARATION .................................................................................................. vi 

APPROVAL OF SUPERVISOR ........................................................................ vii 

THESIS EXAMINATION COMMITTEE APPROVAL .................................... viii 

APPROVAL OF DEAN ........................................................................................ ix 

MOTTOES ............................................................................................................ x 

ACKNOWLEDGMENT ........................................................................................ xi 

TABLE OF CONTENTS ..................................................................................... xiii 

LIST OF FIGURE ................................................................................................. xv 

LIST OF TABLE .................................................................................................. xv 

LIST OF APPENDIX .......................................................................................... xvi 

CHAPTER I ............................................................................................................ 1 

INTRODUCTION .................................................................................................. 1 

A. Research Background................................................................................... 1 

B. Research Question ........................................................................................ 5 

C. Research Objectives ..................................................................................... 5 

D. Research Benefits ......................................................................................... 6 

1. Academic Benefits ....................................................................................... 6 

2. Practical Benefits ......................................................................................... 6 

CHAPTER II ........................................................................................................... 7 

THEORETICAL FRAMEWORK .......................................................................... 7 

A. Previous Research ......................................................................................... 7 

B. Conceptual Framework ................................................................................. 19 

1. Definition of Price ..................................................................................... 19 

2. Definition of Halal Certification ................................................................ 23 

3. Definition of Brand Image ......................................................................... 26 

4. Definition of Purchase Decision ............................................................. 31 

C. Research Framework .................................................................................. 34 

D. Research Hypothesis .................................................................................. 35 



xiv 

CHAPTER III ....................................................................................................... 37 

RESEARCH METHODS ..................................................................................... 37 

A. Research Timeline ...................................................................................... 37 

B. Research Type ............................................................................................ 37 

C. Data Source and Type ................................................................................ 38 

D. Sample and Population ............................................................................... 38 

E. Data Collection Technique ......................................................................... 39 

F. Research Scope and Limitation .................................................................. 40 

G. Operational Variable Definition ................................................................. 40 

H. Data Analysis Technique ............................................................................ 42 

1. Descriptive Statistical Analysis .............................................................. 42 

2. Classical Assumption Testing ................................................................. 46 

3. Hypothesis Testing ................................................................................. 48 

4. Coefficient of Determination Test (R2) .................................................. 50 

5. Multiple Linear Regression Analysis ..................................................... 51 

CHAPTER IV ....................................................................................................... 53 

RESULT AND DISCUSSION ............................................................................. 53 

A. Research Overview .................................................................................... 53 

B. Characteristics of Respondents .................................................................. 54 

C. Pilot Study .................................................................................................. 56 

D. Data Analysis ............................................................................................. 58 

E. Result Analysis and Discussion ................................................................. 74 

CHAPTER V ......................................................................................................... 80 

CONCLUSION AND SUGGESTION ................................................................. 80 

A. Conclusion ................................................................................................. 80 

B. Suggestions ................................................................................................ 80 

REFERENCES ...................................................................................................... 82 

APPENDIX ........................................................................................................... 89 

 

 



xv 

LIST OF FIGURE 
 

Figure 1 Research Framework ............................................................................... 34 

Figure 2 Diagram of Age ....................................................................................... 53 

Figure 3 Diagram of Occupation............................................................................ 54 

Figure 4 Diagram of District  ................................................................................. 55 

Figure 5 Scatter Plot Heterokedasticity Test .......................................................... 67 

LIST OFTABLE 

Table 1 Price Validity Test Results ........................................................................ 57 
Table 2 Brand Image Validity Test Results ........................................................... 59 

Table 3 Halal Certification Validity Test Results .................................................. 60 

Table 4 Purchase Decision Validity Test Results .................................................. 61 

Table 5 Price Variable Reliability Test Results ..................................................... 62 

Table 6 Brand Image Variable Reliability Test Results......................................... 62 

Table 7 Halal Certification Variable Reliability Test Results ............................... 63 

Table 8 Purchase Decision Variable Reliability Test Results ................................ 63 

Table 9 Normality Test Results ............................................................................. 64 

Table 10 Multicolonierity Test Results .................................................................. 65 

Table 11 Heteroscedasticity Test Results .............................................................. 66 

Table 12 Significance / Partial Test Result ............................................................ 68 

Table 13 Multiple Regression Test Result ............................................................. 70 

Table 14 Test Coefficient of Determination .......................................................... 72 



xvi 

LIST OFAPPENDIX 

Appendix 1 Research License Letter and Agency Reply Letter ............................ 88 

Appendix 2 Research questionnaire with Google From ........................................ 89 

Appendix 3 Table of Isaac and Michael in sampling ............................................. 92 

Appendix 4 T Table ............................................................................................... 93 

Appendix 5 Research Respondents' Answers ........................................................ 95 

Appendix 6 Documentation of Research ............................................................... 97

 



xvii 

Transliterasi Arab-Indonesia Fakultas Ekonomi dan Manajemen
adalah sebagai berikut: 

Untuk menunjukkan bunyi hidup panjang (madd), caranya

adalah dengan menuliskan coretan horizontal (macron) di atas huruf,

seperti ā, ī, 69 dan ū). Contoh: al-Islām )سل(, al-Ḥadīth ( حدث) , al-

Mā‘ūn ماعو() . Bunyi hidup dobel (dipthong) Arab ditransliterasikan

dengan menggabungkan dua huruf “ay” dan “aw”, seperti khayr )خير(

dan khawf )خوف( Kata yang berakhiran tā’marbūṭah (( dan berfungsi

sebagai sifat (modifier) ataumuḍāf ilayh ditransliterasikan dengan “ah”,

seperti dirāsah Islāmiyyah إسلية) ,(سة sedangkan yang berfungsi

sebagai muḍāf ditransliterasikan dengan “at”, seperti dirāsat al-Qur’ān

Arab Indonesia Arab Indonesia 

 -  t{ 

 b  z{ 

 t  ‘ 

 th غ gh 

 i  f 

 h{  q 

 kh  k 

 d  1 

 dh  m 

 r  n 

ز z  w 

 s  h 

 sh ء , 

 s  v 

 d{ 


