CHAPTER |

INTRODUCTION

1.1. Background of Study
The halal fashion industry has become a major concern in recent years, especially
with consumers' awareness of the need for clothing that can be adapted to religious
principles and moral values.! This is in line with the global trend towards awareness of

healthy, sustainable and religiously-compliant lifestyles.?
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Figure 1: Total population of Chiefs in Southeast Asia (2023)

The graph above shows that Indonesia is the country with the largest
Muslim population in Southeast Asia, even on a global scale. In The Royal Islamic
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Strategic Studies Center (RISSC) report entitled The Muslim 500: The World's 500
Most Influential Muslims 2024.2

Muslim fashion plays an important role as an integral part of the halal
fashion industry.* This transformation of Muslim fashion is a process of change
from efforts to ensure that Muslim fashion not only meets the standards of modesty
and halalness but is also aesthetically ® appealing as well as a process that takes
place gradually in accordance with global model trends. As in research by Viola
Thimm (2021), explaining that transformation refers to the change in abaya design
from a simple and sharia-compliant traditional form in the Arabian Peninsula to a

more colorful and decorated fashion in Malaysia.®

Indonesia has made it into the top three in the 2023 Global Islamic
Economic Indicator (GIEI), up from fourth place in 2022, behind Malaysia and
Saudi Arabia. This achievement, released by Dinar Standart in Dubai on December
26, 2023, shows the positive results of the government's efforts in strengthening the
Halal Product Guarantee (JPH) ecosystem. In addition, the Halal Product
Guarantee Agency (BPJPH) is improving certification services with Al and
blockchain technology, and strengthening the quality of halal human resources. The
SGIE 2023 report also notes Indonesia’s great potential in the global halal product
market which reached USD 359 billion in 2022 and is projected to grow to USD
492 billion by 2027.” The data shows that Indonesia has the opportunity to become
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the center of the global Islamic economy. Indonesia's success in SGIE 2023 is a
momentum to continue to strengthen the halal ecosystem in the form of food,
fashion, pharmaceuticals, cosmetics and so on, and encourage sustainable Islamic

economic growth.

In the halal fashion industry, Indonesia has a strong textile industry,
including in producing Muslim fashion.® The transformation of Muslim fashion in
Indonesia involves companies creating designs that are more modern and in line
with the development of global fashion trends.® With the increasing awareness of
fashion, product quality, and increasing purchasing power, Indonesians are
increasingly acting as a potential market for Muslim fashion products.’® The
transformation of Muslim fashion in Indonesia is the result of a dynamic interaction
between producers and consumers.!! Producers strive to meet consumers' needs and
tastes by providing innovative and quality products, while consumers provide

feedback that guides the development of the industry.

Overall, the evaluation of Muslim fashion transformation shows two
tendencies that are considered opposite, namely as a positive progress that brings a
modern impression and improves the quality of life, such as research by Vera
Utami, Ernita Maulidia, Esty Nurbaeti and Cholilawati (2019).® However, not all
transformations have a positive connotation. Although initially considered as a

symbol of adherence to religious teachings and fulfillment of sharia, some people
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observe that the use of Muslim fashion has undergone changes to become more
diverse and fashionable,'* and sometimes the standards of size models, materials
produced and clothing designs to meet the demands of model trends that sometimes
often violate sharia principles.'® As in the research by Lini Yuliza (2021) which has
shown the results that habits in the social environment have unconsciously
influenced the popularity of wearing Muslim fashion among teenagers and changed

its original function to cover the awrah.®

The transformation of Muslim fashion from a more shar'i style to one that
is less and less in line with sharia principles is a phenomenon that reflects the
complex dynamics of the modern fashion industry.’” In the beginning, Muslim
fashion was designed with the main purpose of covering the awrah in accordance
with Islamic teachings. The design tends to be loose, covering the whole body, not
using transparent and tight materials. However, along with the times and the
influence of globalization, the style of Muslim fashion has undergone a significant
transformation. The development of Muslim fashion trends, models or designs that
only follow trends, fashion, and prioritize beauty, however, are not in accordance
with the provisions of Islamic law.*® This causes a lack of conformity with sharia
principles. One of them is the pressure from the market and fashion trends that often

encourage producers to create designs that are attractive and in accordance with
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consumer desires, but sometimes many violate sharia restrictions related to

awrah.®

Research by Lini Yuliza (2021) found that many Muslim fashion products
on the market do not meet the standards of modesty and halalness set by sharia.
This research shows that the habits that exist in the social environment have
unconsciously influenced the popularity of wearing Muslim fashion among
teenagers and changed its original function to cover the awrah.?° Meanwhile,
researchers by Daniel Tumpal H Aruan and lin Wirdana (2020) showed that there
is great potential in the global Mualim fashion market, with significant growth
every year, and concluded that Muslim fashion is an attractive market for fashion
marketers and designers, with religiosity being an important factor in influencing

consumer attitudes and purchase intentions.?

In addition, there are also challenges in understanding and applying satr al-
awrah where sometimes there are differences in interpretation between
stakeholders in the Muslim fashion industry.?? This can cause the transformation of
Muslim fashion to be unclear in determining the appropriate boundaries in fashion
design. The influence of outside cultures and trends into the Muslim fashion
industry can also lead to conflicts between the need for fashionable appearance and
Shariah compliance.? Therefore, it is also important to ensure an approach that
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combines market, cultural and religious aspects to create fashion designs that

remain attractive while still adhering to sharia principles.

Consumers have a significant role in determining model trends, as
consumers are the ones who ultimately choose and purchase products. 24
Consumers take inspiration from celebrities, influencers and other model trends to
determine clothing styles. So, although the producer industry provides goods
according to consumers' interests, the transformation of Muslim fashion cannot be
separated from the influence and interaction between producers, celebrities,
influencers, and Muslim consumers.?® All these parties interact with each other and

contribute in the form of more evolving model trends.

Thamrin city or thamrin city mall is commonly referred to as the largest
Muslim fashion shopping center in Jakarta, precisely located in central Jakarta,
which is located £ 150 meters from the Indonesian hotel roundabout and + 300
meters from the Tanah Abang market which is located on the street. Thamrin
boulevard. Thamrin city is a shopping center located in the heart of downtown
Jakarta which is surrounded by apartments, residences, hotels, and business centers.
Most of the Muslim fashion MSMEs are located on floors D1, D, 3A and 5 of
Thamrin City Mall. The number of active MSME stalls in Thamrin City is £5000
while the number of Muslim fashions MSMEs there is £3500 stalls.

Previous research on the transformation of Muslim fashion has explored
various aspects of this change. For example, Viola Thimm (2021) emphasized the
change of abaya from a traditional form to a more modern and aesthetic fashion,
reflecting cultural dynamics and trends in various countries such as Malaysia.
Research by Vera Utami et al. (2019) shows that the modernization of Muslim
fashion has brought positive impacts in improving the quality of life, while Lini

Yuliza (2021) reveals that these changes are not always in line with sharia
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principles, especially in the context of fashion trends that are more fashionable but

less in accordance with the rules of covering the awrah.

However, there is a significant research gap in understanding the interaction
between variables such as the principle of satr al-awrah, the development of
Muslim fashion, and the influence of market culture and religion. While previous
studies have discussed the transformation of Muslim fashion in general, few have
specifically explored the interaction between producers, consumers, and
influencers in relation to the fulfillment of sharia standards in modern retail
markets. Therefore, this study seeks to fill the gap by focusing on how these
variables interact with each other in the context of halal lifestyle trends, as well as
how the interaction between market culture and religion in shaping sharia

standards.

This research has a close relationship with Muslim fashion products in the
context of halal lifestyle. Because, halal lifestyle does not only include food, but
also the way a person dresses and lifestyle in general such as the high demand for
Muslim fashion in accordance with the latest trends, innovation in clothing design,
and the influence of social media.?® While the relationship with the satr al-awrah
perspective is also very close. Because, in Islam, the concept of satr al-awrah is a
fundamental principle in dressing to fulfill the Islamic principle of dressing
modestly and covering the awrah.?” So that researchers give the title in this study
is Transformation of Muslim Fashion as Halal LifeStyle in the Perspective of
Satr Al-Awrah: Study on Products Sold in Thamrin City Mall Jakarta.

1.2. Problem Formulation
Based on the description above, the research problem will be formulated as

follows:
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1. How is the transformation of Muslim fashion in halal fashion products
at Thamrin City Mall Jakarta?
2. How to analyze the concept of satr al-awrah on the transformation of

Muslim fashion as part of halal lifestyle at Mall Thamrin City Jakarta?

1.3. Research Objective
In accordance with the formulation of the problems that researchers take,
the problem objectives of this study can be seen as follows:

1. To find out the transformation of Muslim fashion in managing product sales as
a halal lifestyle at Thamrin City Mall.
2. To find out the application of satr al-awrah concept in Muslim fashion

transformation as part of halal lifestyle at Thamrin City Mall.

1.4. Research Benefits
Through this research is expected to provide benefits, among others:

1. Theoretical benefits

Could you please provide insights on the transformation of Muslim fashion as Halal

Lifestyle on Product Sale in Thamrin City Mall in the perspective of satr al-awrah.

2. Practical benefits
a. For MSMEs, this research is expected to help MSMEs at thamrin city mall
in understanding the best way to process the business they have and can
support the halal fashion industry and increase their sales, this can result in
increased income for MSMEs at thamrin city mall in helping to compete in
an increasingly competitive market.
b. For researchers, it is hoped that it can be an input in adding and expanding
knowledge related to the Transformation of Muslim fashion on Product
Sales as a Halal LifeStyle at Thamrin City Mall from the satr al-awrah
Perspective.
1.5. Writing Systematic

The writing system of this research is divided into four chapters, where each

chapter has several sub-chapters. The general description of this research is:



Chapter I Introduction, this chapter explains the background, problem
formulation, research objectives, theoretical and practical benefits of
research, literature review, theoretical framework, research methods in
the form of research design, data sources, data collection techniques,
data analysis techniques and writing systematics which in this
introduction become the basis of the discussion that will be reviewed by
the author.

Chapter 11 Literature Review and Theoretical Framework, This
chapter contains a literature review and theoretical framework that
discusses the general discussion in the form of Muslim fashion
transformation and the concept of satr al-awrah.

Chapter 111 Research Methods, This chapter will explain the research
methods used, including the type of research, type of data, data
collection techniques, and data analysis techniques.

Chapter IV Research Results and Discussion, In this chapter, the
researcher will explain about the research data presentation which
contains thamrin city mall profile, accessibility, and thamrin city as a
Muslim fashion center. As well as data analysis that describes the
transformation of Muslim fashion and the concept of satr al-awrah.
Chapter V Closing, consisting of research results and

recommendations



