
ix 
 

TABLE OF CONTENTS 

 

ABSTRACT ............................................................................................................ ii 

TABLE OF CONTENTS ....................................................................................... ix 

LIST OF TABLES ................................................................................................. xi 

CHAPTER I  INTRODUCTION ............................................................................ 1 

1.1. Research Background ........................................................................... 1 

1.2. Research Questions ............................................................................... 6 

1.3. Research Objectives .............................................................................. 7 

1.4. Benefits of Research ............................................................................. 7 

1.4.1 For researchers ..................................................................................... 7 

1.4.2 For other researcher .............................................................................. 7 

CHAPTER II LITERATURE REVIEW ................................................................. 9 

2.1. Previous Research ................................................................................. 9 

2.2. Theoretical Foundations ..................................................................... 18 

2.2.1 Consumer Behaviour .......................................................................... 18 

2.2.2 The Consumer Decisions ................................................................... 20 

2.2.3 Halal Labeling .................................................................................... 23 

2.2.4 The Product Quality ........................................................................... 26 

2.2.5 Place Facilities ................................................................................... 30 

2.3 Framework of Thought ....................................................................... 33 

2.4 Hipotesis ............................................................................................. 35 

CHAPTER III RESEARCH METHODS ............................................................. 36 

3.1 Type of Research ................................................................................ 36 

3.2 Place and Time of Research................................................................ 36 

3.3 Types and Sources of Data ................................................................. 36 

3.3.1. Primary Data ...................................................................................... 36 

3.3.2. Secondary Data .................................................................................. 37 

3.4 Research Variables ............................................................................. 37 

3.5 Population and Sample ....................................................................... 38 

3.5.1 Population .......................................................................................... 38 

3.5.2 Sampele .............................................................................................. 38 

3.6 Data Collection Technique ................................................................. 39 

3.7 Instrument Research ........................................................................... 40 

3.8 Definition of Operational Variables ................................................... 40 

3.9 Data Analysis Methods ....................................................................... 44 

3.9.1 Research Instrument Test ................................................................... 45 

3.9.2 Validity Test ....................................................................................... 45 



x 
 

3.9.3 Reliability Test ................................................................................... 45 

3.9.4 Multiple Linear Regression Analysis Test ......................................... 46 

3.9.5 Correlation Test .................................................................................. 47 

3.9.6 Coefficient of Determination(𝑹𝟐) ..................................................... 47 

3.9.7 Hypothesis Test .................................................................................. 48 

CHAPTER IV RESULTS AND DISCUSSION ................................................... 49 

4.1 Results ................................................................................................. 49 

4.1.1 General Description of Gacoan Noodle Restaurant ........................... 49 

4.1.2 Vision and Mission of Gacoan Noodle Restaurant ............................ 49 

4.1.3 Respondent Profile ............................................................................. 49 

4.2 Instrument Test Results ...................................................................... 51 

4.2.1 Validity Test Results .......................................................................... 51 

4.2.2 Reliability Test Results ...................................................................... 53 

4.2.3 Multiple Linear Regression ................................................................ 54 

4.2.4 Correlation Test .................................................................................. 55 

4.2.5 Coefficient of Determination (R-Square) ........................................... 56 

4.3 Hypothesis Test Result ....................................................................... 57 

4.3.1 Partial Regression Test Result (T-test) .............................................. 57 

4.3.2 Simultaneous Regression Test Result (F-test) ................................... 58 

4.4 Discussion ........................................................................................... 59 

4.4.1 The Effect of Halal Labelling on Product Purchasing Decisions at 

Gacoan Noodle Restaurant in Ponorogo ........................................................ 59 

4.4.2 The Effect of Product Quality on Product Purchasing Decisions at the 

Gacoan Noodle Restaurant in Ponorogo ........................................................ 60 

4.4.3 The Effect of Place Facilities on Product Purchasing Decisions at the 

Gacoan Noodle Restaurant in Ponorogo ........................................................ 60 

4.4.4 The Effect of Halal Labeling, Product Quality and Place Facilities on 

Product Purchasing Decisions at Gacoan Noodle Restaurant in Ponorogo ... 61 

CHAPTER V CONCLUSIONS AND SUGGESTIONS ...................................... 62 

5.1 Conclusion .......................................................................................... 62 

5.2 Suggestions ......................................................................................... 63 

LITERATURE ...................................................................................................... 64 

APPENDIX ........................................................................................................... 69 

 

 


