TABLE OF CONTENT

ABSTRACT ettt bbb b bt nae e I
ABSTRAK e I
DECLARATION ...ttt st st neas i
APPROVAL OF SUPERVISOR .....cciiiieie e i
THESIS EXAMINATION COMMITTEE APPROVAL........cccooiiiic %
APPROVAL OF DEAN......ccciiiiiieiie e Error! Bookmark not defined.
MOTTO e vii
DEDICATION . ...ttt ettt bbbt snae e ne e viii
ACKNOWLEDGMENT ... .ottt IX
TABLE OF CONTENT ..ot Xi
LIST OF TABLE...... oottt Xiv
LIST OF FIGURE.......coiiiiii et XV
CHAPTER | INTRODUCTION. ...ttt 1
A. Research BaCcKground............ooooieiiiiiin e 1
B. ReSEarch QUESLION........ccuiiiviiiiiccie ettt 4
C. ReSEArch ODJECHIVE......ccuoiiiiiiiiiiieseeee e 4
D. Research BENEFit .........ccooviiiiiiiiiciseeee s 4
1. ACAdemMIC BENETIT. ..o 4

2. Practical BenefitS. ... 4
CHAPTER Il LITERATURE REVIEW ..o 6
A, Conceptual FrameWOrK ...........cooiiiiiiiiienie e 6
1. One Pesantren One Product Program Guidance..........cccccvevveiiveeieeinenn, 6

2. Increasing Product Sales...........cccvviiieerie i 8

3. Definition of Pesantren Cooperative (KOPONTREN) ........cccccevvennee. 15

Xi



B. Previous RESEAICH ........oooeeeeee e, 18

C. ReSearch FrameWOrK..........ccooiiiiiiiiieieiese s 26
D.  HYPOINESIS...ciuiiieeie ettt 26
BAB 111 RESEARCH METHOD .....cocoiiiiiiie s 28
A. ReSEArCh TIMEINE.....ciiiiiiiiie e 28
B.  RESEAICN TYPB ...uiiiiciiiiee et 28
C. Type & SOUICe Of DALa .....cccoveeveriiiiiiieiie ettt 29
D. Sample and POPUIALION...........ccccoiiiiiiciice e 29
E. Data Collection TEChNIQUE.........cveiiiiieiiicite e 30
F. Variabel Operational Definition............ccccoceeiiiiieiiii e 33
G. Data Analysis TECANIQUE ........coiiiiiieieieiese e 34
1. Data QUAaY TeSt....ccuiieeiiiieiieiiieie et 34

2. Classical ASSUMEION TESE ......ccovviireeiiiiieieinie e 35

3. Simple Linear REGIESSION........ccuiviiiiieiereesie sttt 36
4. HYPOLNESIS TESE ....eiiiieiieiie et 37

5. Coefficient of Determination Analysis (R? .........c.cccovevvveevvieeivennnnnen. 38
BAB IV RESULT AND DISCUSSION .....cccoiiiiiiiiiiiie e 39
A, RESEATCN OVEIVIBW ...ttt 39
B.  Data DESCIPLION. .....cuiiiiiieieiiite ittt 39
1. RESPONUEN OVEIVIEW.......eciuiiiii ettt et ete st sne e ae e 39

2. Respondent ANSWer RESUILS .........ccovviieiiiiiiicceece e 42
C. TeSt REQUITBIMENT .....c.eiiiiieiicieee e 43
1. Data QUaltY TeSt.....ccviiieiiiiieieeie et 43

2. Classical ASSUMPLION TEST .....ccviiiiiieiieieriesesee s 46
D. ReSEArCh RESUILS .......ooeiiiiiiii e 50

xii



1. Simple Linear Regression ANalYSIS........cccoiiiiiiiniiniieienencse s 50

2. HYPOLNESIS TESE....cueiiiiiiiieieeie et 51

3. Test Coefficient of Determination (R SQUAIe) .........cccoevvevveveeseereenenne 53

E. DISCUCCION ... ettt ittt bbbttt 53
BAB V CONCLUSION AND SUGGESTION ......cccooiiiiiiiieieceee e 55
AL CONCIUSION. ... 55
B.  SUGOESTION ......iiiiiiieiiie ettt 55
REFERENCES ... ... e 56
APPENDLX ... 63

Xiii



LIST OF TABLE

Table 1.1 Number of Participants in the One Pesantren One Product (OPOP)

Program in East JaVa PrOVINCE..........cccueiiiiiieeiecec s 3
Table 3.1 Definition Operational Variables.............c.cccoovviiiiiiiiieiiieie e 31
Table 4.1 Responden Data From Business Categories ........cccevvieerverviseeseenenn, 40
Table 4.2 Responden Data from Monthly IncOme............cccccoveviiieincceiicieee, 41
Table 4.3 Responden Data from Long Term BUSINESS .........ccccvvevveeiveveiiciieennenn, 41

Table 4.4 OPOP Program Development Variable Question Answers (One

Pesantren ONE PrOAUCT)........coiiiieieec ettt nne s 42
Table 4.5 Question Answers Variable Increased Sales of Pesantren Products..... 43
Table 4.6 OPOP Program Coaching Validity Test Results..........c.ccccecevvveiveenenn. 44
Table 4.7 Validity Test Results of Increased Sales of Pesantren Products........... 45
Table 4.8 Reliability Test Results of OPOP Program Coaching ............cccccceevnne 45
Table 4.9 Normality Test ReSUIS.........ccoviiiiiiiiiic e 46
Table 4.10 Linearity TeSt RESUILS .......ccoiiiiiiii i 48
Table 4.11 Heteroscedasticity Test ReSUlt............ccoeiiiiiiiiiii i 50
Table 4.12 Simple Linear Regression ANAlySIS ..........ccoocviierenienieenieie e 50
Table 4.13 Results of t test (partial) ..........cccovviiieiieiiie e 52
Table 4.14 Test Coefficient of Determination (R SQuare)........ccccceeevvvveviieiiieennnns 53

Xiv



LIST OF FIGURE

Figure 2.1 Core Marketing CONCEPLS ....cveevveeieeereriiereeeesieete et 9
Figure 2.2 Marketing MiX .......ooeoeieiiiinisieiesee e 11
Figure 4.1 NOrMality TeST.....coiiiiiieiiiisisieie e 47
Figure 4.2 NOrmMality TeST.....c.ooiiieiiiiisie e 48
Figure 4.3 HeteroscedastiCity Test RESUIL...........cccoevveiiriverieiie e 49

XV



