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CHAPTER 1 

INTRODUCTION 

 

A. Background of the Study 

Currently, work engagement has become an important part of management 

in organizations. Excessive work engagement and continuous high enthusiasm for 

work are associated with the risk of burnout, for example due to conflicts with other 

life activities and lack of resilience.1 Previous research shows that burnout not only 

impacts service providers, but also people who have full-time jobs.2 Although 

employees tend to engage in behaviors that change their jobs, job creation can help 

describe how employees take advantage of opportunities to adapt to their jobs by 

positively modifying their tasks and interactions with others in the workplace.3 

Emphasizes the importance of employee engagement in the workplace for 

organizational achievements as measured by monetary profits, productivity, 

customer satisfaction, and several attractive employee characteristics at the 

individual level, such as initiative and proactivity and its application mainly uses 

the job demands resource model, social exchange theory, social cognitive theory, 

and management theory.4 High work engagement involves simultaneously 

investing personal physical, emotional, and cognitive energy in work and thereby 

contributing to performance.5 
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One factor that could influence work engagement is religiosity. People with 

high levels of religiosity tend to evaluate their lives more positively.6 Previous 

research examining workplace religiosity from an Islamic perspective found that 

religiosity has a positive impact on work engagement.7 

Religious factors are always seen as a means to persuade employees to 

achieve their goals at work.8 Religiosity is an influential factor in establishing a 

relationship between company and employee.9 A person’s religiosity is 

characterized by his or her obedience to religious teachings in their daily actions. 

Thus, changes in social behavior can be called changes in religiosity.10 Religiosity, 

including theological orientation and adherence to religious practices and rituals, 

plays an important role in influencing personal satisfaction.11 

On the other hand, it is worth noting that the large amount of work in the 

workplace could cause the high levels of stress and tension, which will ultimately 

lead to negative work outcomes such as lack of engagement, absenteeism, and 

fatigue.12 A high workload can occur if a high performer takes on more tasks and 

responsibilities and  encouraged to complete them.13  Based on of previous research, 

it shows that workload weakens the relationship between religiosity and work 

engagement.14 According to Robbie and Fawaiq, there is no evidence that workload 
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strengthens the influence of religiosity on performance. Instead, workload actually 

weakens employee religiosity.15 

Apart from that, previous research on the moderating role of workload in 

the influence of religiosity on work engagement was mostly conducted in 

telecommunications companies, micro, small and medium enterprises (MSMEs), 

and healthcare organization. This has created a lack of information regarding the 

influence of religiosity on work engagement in different sectors, such as halal 

cosmetics industry, moderated by workload. Thus, the applicability of such studies 

in other industries is questionable. Halal certified products can assure consumers, 

especially Muslims, that the ingredients contained in the product and the 

manufacturing process comply with Sharia (Islamic law).16 Muslim consumers are 

said to be someone who is very religious and has different consumption patterns 

and is more likely to consume halal products and services.17 

The basis for the halal cosmetics is the need for the use of halal cosmetics 

among Muslims.18  Indonesia is a large potential market for halal product 

consumption, consumer goods such as halal food and halal cosmetics.19 Reni 

Yanita, the Director of Small and Medium Industries and Other Sectors (Directorate 

General of Small, Medium, and Miscellaneous Industries), said that the market 

potential for the cosmetics industry is quite large. Indonesia exports alone are worth 

$784 million, or 0.56% of the total export market value of $140 billion.20 
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This study was conducted in PT Albea Rigid Packaging Surabaya. This 

company focuses on manufacturing and selling rigid packaging. PT Albea Rigid 

Packaging Surabaya is a company that provides various types of packaging for the 

food, beverage, beauty and other industries. This research was conducted at PT 

Albea Rigid Packaging Surabaya because this company has very diverse employee 

backgrounds which include different levels of religiosity and workload. PT Albea 

Rigid Packaging Surabaya is also one of the largest companies in the packaging 

industry so it requires a lot of work from its employees to achieve optimal 

productivity. Therefore, the aim of this research is to understand how religiosity can 

influence employee engagement in different workloads to provide valuable 

information to management regarding improving employee performance and well-

being. Based on the above explanation, the researcher proposes research title "The 

Influence of Religiosity on Work Engagement Moderated by Workload : Case Study 

at PT Albea Rigid Packaging Surabaya”. 

 

B. Research Questions 

 Based on the background of the study, the research questions of the current 

study are: 

1. How does religiosity affect employee work engagement at PT. Albea Rigid 

Packaging Surabaya? 

2. How does workload moderate the influence of religiosity on employee work 

engagement at PT. Albea Rigid Packaging Surabaya? 

 

C. Research Objectives 

Based on the research questions above, the objectives of this research are as 

follows: 

1. To examine the influence of religiosity on employee work engagement at 

PT. Albea Rigid Packaging Surabaya. 

2. To examine the moderating role of workload in the influence of religiosity 

on employee work engagement at PT. Albea Rigid Packaging Surabaya. 

 



5 
 

 
 

D. Significance of the study 

The results of this research are expected to provide insights into the field of 

human resources management through the examination of the influence of 

religiosity on work engagement moderated by workload. Furthermore, this research 

is also expected to become a reference for future studies regarding the influence of 

religiosity towards work engagement. Moreover, this research could be used as 

material for organizations to take action in managing human resources by paying 

attention to the role of workload in the relationship between religiosity and work 

engagement. 

 

 

 

 

 

 

 

 

 

 


