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CHAPTER I  

INTRODUCTION 
 

A. Research Background 

The changing times are very influential with everyday life. Making the 

development of technology also experienced a very rapid increase. Changes in the 

digital era have good influences, as well as bad influences. With the advancement 

of technology, the lifestyle of most people has changed. Nowadays, these 

advancements expand business networks, and also advance the way to do 

business easily, changing the way to manage finances. These facilities provide 

opportunities for people to keep up with the times. To stay alive, it is necessary to 

face new problems with constant change. Expected to enter Indonesia around 

2016, fintech (financial technology) continues to grow and become one of the 

most needed technologies for many people in Indonesia.
1
 

The Digital Economy, which concentrates on all economic activities done 

online, is not the same. Digital Economy can be interpreted as human behavior 

about how to choose to meet their unlimited needs using only their fingers or 

those related to production, consumption, and distribution. This definition means 

that with the digital economy, humans do not need to spend time shopping, and 

do not need to go to the market, only with their smartphones can fulfill their 

needs.
2
 

Information technology has become an essential aspect of everyone‟s life 

today. People's lives can be greatly facilitated by the sophistication of information 

technology that continues to develop and change. The economy, particularly 
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commerce, also experiences this convenience. Today, commerce is not dependent 

on IT. So buying and selling on the basis of an online system, or E-commerce, the 

term emerged as a result of cooperation between trade and information 

technology.
3
  According to Rahmati, E-commerce is a marketing system in or 

with electronic media, including distribution, sales, purchase, marketing and 

service of a product carried out in an electronic system such as the internet.
4
  

The value of electronic commerce digital transactions or online shopping in 

the next few years is predicted to continue to increase, this is because transactions 

through e-commerce can be done virtually, customers do not need to go to the 

seller directly so that it is more effective and efficient. E-commerce site providers 

certainly always strive to provide the best experience in every shopping process 

for their users, it is hoped that a good experience will have a good influence on 

the brand of the e-commerce site, such as discounts, paylater, cashback, and other 

promos.
5
  

E-business has models, such as Business to Business, Business to Customer, 

Customer to Customer, Customer to Business, and Business to Government. The 

most recognized type of e-commerce in Indonesia is Consumer to comsumer 

(C2C) those who conduct individual to individual buying and selling transactions, 

usually using 3rd party media to store goods to be sold. Because this type allows 

users to sell and buy products through a marketplace, including Shopee, 

Tokopedia, Bukalapak, Lazada, Blibli, Jd, Id.
6
 While in 2023, the 3rd highest 

ranked online application is Shopee 2.35 billion users, Tokopedia 1.25 billion 
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users, and Lazada 762.4 billion users. Therefore, the researcher chose the three 

application users as respondents.
7
 

Table 1. Most Visitors to Onlineshop 2023 

Most Visitors in Indonesia 2023 

No Onlineshop Number of Users 

1 Shopee 2,35 Billion 

2 Tokopedia 1,25 Billion 

3 Lazada 762,4 Million 

4 Blibli 337,4 Million 

5 Bukalapak 168,2 Million 

Sumber: databoks(2023) 

The main framework of e-commerce improvement it self, consists of people 

(sellers, buyers, intermediaries, information systems, etc.), Public Policy, 

Marketing and Advertising, Support Services (Support services such as logistics, 

payment, system and network security, etc.).
8
  This framework greatly influences 

the increase of E-commerce among the public. Business service providers result 

in fierce competition, which originally only sold products developed by providing 

them in the form of intermediate services, to successfully survive, providers must 

have a competitive advantage and provide superior service quality, more than the 

services provided by competitors.
9
  

E-service quality is the service quality of this online application, which is 

defined as the extent to which a website makes shopping, purchasing, and 

delivering products and services more efficient and effevtive. The assessment of 

each consumer is not only about the experience in the interaction but also about 

the postinteraction service aspects. Which evolves through the latest electronic 
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methods such as the internet, e-mail, ATM, credit cards, and postal mail. This 

makes a difference compared to traditional service quality.
10

  

Moreover, a person will utilize technology that is easy for him. Perceived ease 

is the level at which a person believes that using the technology is easy and does 

not require great effort from its use.
11

 The most important thing that online 

providers or sellers should consider is convenience. The level of convenience 

varies depending on the buyer or user, but there is basically the same standard of 

convenience for everyone. Compared to offline purchases, online purchases tend 

to be superior, items sold online are usually better than those sold offline, and 

convenience is frequently a compelling factor. From easy access to product 

choices, easy purchase process, easy payment, to ease of getting the product or 

delivery. The following factors influence online shopping behavior: trust, price, 

convenience, ease, and availability.
12

  

Based on the Sellers Commerce  Statistics in 2024, it shows that customers 

who occupy the largest market position are categorized among young people with 

ages ranging from 18 to 34 years with a percentage of 73%, they‟ve bought 

something via social media. This research focuses on the students of Universitas 

Darussalam Gontor (UNIDA) because students always maintain their appearance 

to always exist and are tempted by various kinds of attractive advertisements, 

coupled with technological advances that provide convenience features in 

shopping.
13
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The increase number in online buying and selling is based on the convenience 

provided in choosing the product needed, without having to do more activities. 

Ease is also assessed in terms of time, consumers do not have to waste time 

visiting the place.
14

 To maintain the trust of its customers, it must pay attention to 

the quality of the service, consumers will feel satisfied if their expectations are 

met, even their expectations are exceeded. Because service quality greatly affects 

satisfaction, and consumer shopping intentions.
15

  So the researcher decided on 

convenience, and service quality as variables that influence the problem of 

shopping intentions. 

Indonesian society has been viewed as consumptive for many years, with 

individuals buying new things right away when their current possessions are still 

functional. Because they want to follow trends and have the money to buy things 

without considering whether they are really needed, it is sometimes difficult to 

distinguish between needs (hajah) and wants (raghbah). Many things can 

influence people's consumptive behavior, including experience with the internet 

and online shopping, normative beliefs, shopping orientation, motivation to shop, 

personal characteristics, demographics, and psychological perceptions.
16

 

Satisfied customers tend to repurechase. Consumptive behavior is the result of 

wastefulness, or excessive consumption of goods caused by this. Meanwhile, the 

Qur'an and Hadith provide instructions so that humans become directed and kept 

away from excessive nature.
17

 We, as Muslims, should be wary of a lifestyle of 
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love for worldly things, because for him the threat of people who only take care 

of worldly matters during their lifetime will reach their graves. 

With the convenience and quality of service facilitated in online shopping 

applications, people are wasteful by spending their money only for pleasure. In an 

attempt to discover how online shopping applications affect the behavior of 

female students. As Muslim businessman or merchant should see his activities 

always as a means of earning a reasonable profit, as well as a means of charity by 

sacrificing a portion of his profits for social services and community assistance. 

Thus a Muslim should base himself on the full Islamic idea of justice and try to 

help society by considering the good of others. The entrepreneur also needs to 

limit his profits based on the limits set by the principles of Islamic Shari'ah. So 

with this there needs to be research with analysis under the tittle : 

„„THE INFLUENCE OF CONVENIENCE AND SERVICE QUALITY ON 

CONSUMPTIVE BEHAVIOR IN ONLINE SHOPPING APPLICATIONS 

BASE ON ISLAMIC PERSPECTIVE‟‟ 

B. Research Questions 

Based on the description of the research background, the problem formulation 

taken in this study is  

1. Do convenience affect the consumptive behavior of online shopping application 

base on Islamic perspective? 

2. Do service quality affect the consumptive behavior of online shopping 

application base on Islamic perpective? 

C.  Research Objectives  

With several formulations determined, there are objectives in the study, 

namely to determine the effect of convenience and service quality of online 

shopping applications on consumer behavior in the Islamic perspective among 

college students. 
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D. Research Scopes and limitations 

Researcher limit their research to online shopping users with several 

applications determined to be Shopee, Lazada, Tokopedia. This application was 

determined because it is an application that is often used by Indonesians. 

E. Research Benefit 

In addition to the objectives, there are several benefits in the research to be 

carried out,  

1. Academics Benefits 

It is hoped that this research can help future researcher, and can be a 

reference material for other researchers. 

2. Practical Benefits 

The benefits that can be taken for readers are to become knowledge 

and insight for the community in utilizing the economy. 


