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ABSTRACT

Implementation Of Islamic Business Ethics Principles To Build
Loyalty And Performance On Employee Of Ayam Geprek Sa’i

Restaurant

Laila Fuzi Sa’adah
422021328063

Ayam Geprek Sa'i Restaurant is a restaurant that has a sharia concept, this
restaurant implemented Islamic business ethics principles in its operations. Thus, Human
Resources in this case are employees who are targeted in the form of implementing Islamic
business ethics principles. In facing the challenges of implementing Islamic business ethics,
there is a gap related to the incompatibility between the religious values applied and the
reality on the restaurant. Some employees, especially women, feel unsupported in carrying
out worship, which has an impact on their loyalty and performance decline. This research
aims to find out the implementation of Islamic business ethics principles at the Ayam
Geprek Sa'i Sragen restaurant, as well as how the implementation of these principles can
build employee loyalty and performance. The research method used is qualitative. Data
sources consist of primary and secondary data. Data collection is carried out through
interviews, observations and documentation. Data analysis is carried out by collecting,
reducing, presenting data, and drawing conclusions. To check the validity of the data, the
source triangulation technique was used. The results of this study show that the Ayam
Geprek Sai Sragen restaurant has implemented the principles of Islamic business ethics
well so that it has succeeded in building employee loyalty and performance on employee.
Employees show high loyalty through obey to rules, responsibility, cooperation, a sense of
belonging, good relationships between people, and work holic. In addition, employee
performance has also increased, as seen from the increase in knowledge, skills,
productivity, and decreased turnover. This study recommends similar companies to
consider the implementation of Islamic business ethics principles as an effort to build
loyalty and improve employee performance. As well as contributing to a deeper
understanding of the application of Islamic business ethics principles in modern business.

Keywords: principles of Islamic business ethics; employee loyalty; employee performance.



ABSTRAK

Implementasi Prinsip Etika Bisnis Islam Untuk Membangun
Loyalitas Dan Kinerja Karyawan Restoran Ayam Geprek Sa’i

Sragen

Laila Fuzi Sa’adah
422021328063

Restoran Ayam Geprek Sa’i merupakan restoran yang memiliki konsep
syariah, restoran ini menerapkan prinsip etika bisnis Islam dalam operasionalnya.
Dengan demikian, Sumber Daya Manusia dalam hal ini adalah karyawan menjadi
sasaran dalam wujud penerapkan prinsip etika bisnis Islam. Dalam menghadapi
tantangan penerapan etika bisnis islam, terdapat kesenjangan terkait
ketidaksesuaian antara nilai-nilai agama yang diterapkan dan kenyataan di
lapangan. Beberapa karyawan, terutama wanita, merasa tidak didukung dalam
menjalankan ibadah, yang berdampak pada menurunnya loyalitas dan kinerja
mereka. Penelitian ini bertujuan untuk mengetahui penerapan prinsip etika bisnis
Islam di restoran Ayam Geprek Sa’i Sragen, serta bagaimana penerapan prinsip
tersebut dapat membangun loyalitas dan kinerja karyawan. Metode penelitian yang
digunakan adalah kualitatif. Sumber data terdiri dari data primer dan sekunder.
Pengumpulan data dilakukan melalui wawancara, observasi dan dokumentasi.
Analisis data dilakukan dengan cara mengumpulkan, mereduksi, menyajikan data,
dan menarik kesimpulan. Untuk memeriksa keabsahan data, digunakan teknik
triangulasi sumber. Hasil penelitian ini menunjukan bahwa restoran Ayam Geprek
Sai Sragen telah menerapkan prinsip etika bisnis Islam dengan baik sehingga telah
berhasil membangun loyalitas dan kinerja karyawan. Karyawan menunjukkan
loyalitas yang tinggi melalui taat pada peraturan, tanggung jawab, kerja sama, rasa
memiliki, hubungan baik antar pribadi, dan kesukaan terhadap pekerjaan. Selain
itu, kinerja karyawan juga meningkat, terlihat dari peningkatan pengetahuan,
keterampilan, produktivitas, dan penurunan turnover. Studi ini merekomendasikan
perusahaan-perusahaan sejenis untuk mempertimbangkan penerapan prinsip etika
bisnis Islam sebagai upaya dalam membangun loyalitas dan meningkatkan kinerja
karyawan. Serta memberikan kontribusi terhadap pemahaman yang lebih
mendalam tentang penerapan prinsip etika bisnis Islam dalam bisnis modern.

Kata Kunci: prinsip etika bisnis Islam; loyalitas karyawan; kinerja karyawan.



DECLARATION

Faculty of Syari‘ah

iy

UNIDA .
Co O T oo b . ‘
isgli plall Loa il dad pud | S
UNIVERSITY O DARUSSALAM GON 1O
DECLARATION

I, hereby,

Name : Laila Fuzi Sa’adah -

Registered Number : 422021328063

Faculty : Sharia

Department : Islamic Economic Law

Tittle : Implementation Of Islamic Business Ethics Principles

In Management To Building Employee Loyalty And
Improving Employee Performance At Ayam Geprek Sa'i
Sragen Restaurant

I sincerely declare that this thesis belongs to my work and not to other
researchers for a different degree. Furthermore, this thesis is never published

before, except for some parts with their original references.
Otherwise, if it is found that this thesis is plagiarism, I am ready to be ceased

academically.

Mantingan, Sya’ban 11" 1446 H
February 10%, 2025 M

Researcher,

Laila Fuzi Sa’adah
422021328063



SUPERVISOR DECISION LETTER

Q‘Jﬁ l'lj Faculty ofSyari'ah
UNIDA

aiuiletal Teaials Aay yudt S

ENIVREREEN O EVARL SAA ) AN

SUPERVISOR DECISION LETTER

Honourable to

Dean of Sharia Faculty

University of Darussalam Gontor
RBismullahirramanirrahim

Assalamuaalaikum Warahmatullah Wabarakih

| present this thesis written by

Name : Laila Fuzi Sa’adah

Registered Number  : 422021328063

Faculty : Sharia

Department : Islamic Economic Law

Title : Implementation Of Islamic Business Ethics Principles In

Management To Building Loyalty And Improving Employce
Performance At Ayam Geprek Sa'i Sragen Restaurant
It has been processed and corrected to meet the practical requirement to
obtain the Bachelor's Degree (S1) in Islamic Economic Law Departement, Sharia
Faculty University of Darussalam Gontor. Therefore, we hope this thesis could be

examined.

Hopefully, this thesis will be useful for religion. nation, and the

development of an educational institution.

Wassalamu ‘alaikum Warahmartullahi Wabarakatuh
Mantingan, Sya’ban 11", 1446 H
February 10%, 2025 M

Supervisor,

D E IR
s St

Al-Ustadz Helmy Fauzy Ahmad, S.E, M.IL




) s i3
J

HUE 0,55 0T V) Jbdy 2y wSisal LI8E ¥ kT o000 @il g

N N T P L R SR
Laa) 2S5 O O ¢ aSanasl 154335 V5 ¢ 3K P
(Y8 &T sld) 35m)
“O you who believe, do not devour each other's wealth in a false way, except by

means of business that is carried out mutually between you. And do not kill
yourselves; Verily Allah is Most Merciful to” (An Nissa’ : 29)



DEDICATION

Alhamdulillahi rabbil alamin, 1 would like to thank Allah SWT for his
guidance, the author was able to complete the writing of this thesis. | offer my
prayers and greetings to the Prophet Muhammad SAW who brought light to what
it is today.

This thesis is presented by the author to:

1. To my beloved parents, Mr. Asep Bagja and Mrs Dewi Sri Rezeki, thank
you for your unremitting love, prayers, and sacrifices. Without the support
and trust given, the author would not be at this point. Hopefully the author
can be proud and repay all the affection that has been given.

2. To my brother and two younger sisters, older sister, Wulan, and younger
brother Ilham and younger sister Aini, thank you for being a friend who is
always there, both in times of joy and sorrow. The support and enthusiasm
provided make the writer stronger and more motivated in facing every
challenge.

3. To my dear friends, who always give encouragement and prayers to the
author, thank you for listening to every story throughout the process of the

author compiling this thesis.

Vi



ACKNOWLEDGEMENTS

Alhamdulillahi rabbil alamin, praise and gratitude the author expresses to

Allah SWT, shalawat and salam the author conveys to the Prophet Muhammad

SAW, because with his guidance the author can complete the writing of this thesis.

This study discusses the implementation of the principles of Islamic business ethics

in a restaurant that has a sharia concept where the author takes the title

"Implementation of Islamic Business Ethics Principles in Management to Build

Loyalty and Improve Employee Performance at Ayam Geprek Sa’i Restaurant

Sragen". The author conducted the research to fulfill the requirements to complete

the Education majoring in Sharia Economic Law at Darussalam Gontor University.

In completing this thesis, the author received a lot of guidance, assistance

and encouragement from various parties. Therefore the author would like to thank:

1.

The Honorable, President of Islamic Boarding School of Darussalam
Gontor Al-Ustadz KH. Hasan Abdullah Sahal, Prof. Dr. K.H. Amal
Fathullah Zarkasyi, M.A., Drs. K.H. Akrim Mariyat, Dipl.A.Ed.

The Honorable, President of the University of Darussalam Gontor Al-
Ustadz. Prof. Dr. K.H. Hamid Fahmy Zarkasyi, M.A.E.d., M.Phil., Dr.
Abdul Hafidz Zaid, M.A., Dr. Setiawan bin Lahuri., Dr. Khoirul Umam,
M.Ec., and Royyan Ramdhani Djayusman, Ph.D.

The Honorable, Dean of The Faculty of Syariah Al-Ustadz Assoc. Prof. Dr.
Imam Kamaluddin, Lc., M. Hum. And The Head of the Islamic economic
Law Department Al-Ustadz Muhammad Abdul Aziz S.H.I., M. Si.

The Honorable, my Supervisor Al-Ustadz Helmy Fauzi Ahmad, S.E., M.H.
Who has always been patient with the researcher, has guided me with my
various shortcomings with his teaching and direction. And always gives
time, support and motivation so that | can complete this thesis or final
project well and on time.

The Honorable, my beloved parents, Mr. Asep Bagja and Mrs. Dewi Sri
Rezeki and my beloved siblings, My big sister Wulan, My little brother

Ilham and my little sister Aini. Who always prays for their daughters and

vii



never breaks, provides full support, gives time, attention and full affection,
and works hard to provide the best for me so that with his prayers and
blessings I can survive to this point and complete my final project.

. The Honorable, Ms. Nur Wijayani as the Area Sales Coordinator (ASC)
Ayam Geprek Sa’i Sragen, who always helped me in providing the

information and data needed in writing this thesis.

. The Honorable, As well as to all lecturers of the Islamic Economi Law

department, who have sincerely guided, educated and taught the researcher
by providing useful knowledge and advice while studying at the University
of Darussalam Gontor. And my seniors who always provided advice,
direction both in the discussion of their thoughts and motivation to
strengthen the researcher until I could to survive to complete this thesis.

. And for my dear friends in arms HES 8 class of 2021, thank you for always
being there in times of joy and sorrow, always helping each other to achieve
good goals, always providing enthusiasm, solutions, motivation and prayers
so that the researcher can reach this moment and complete the final task of
holding a bachelor's degree.

May Allah SWT give the best reward to all parties both in the world and in the

hereafter. Aamiin.

The author is very aware that this thesis still has many shortcomings far

from perfect. Therefore, the author hopes to receive suggestions and criticisms that

are constructive and corrective, so that this thesis will be useful for the author in

particular and all parties.

Mantingan, 7 February 2025

Researchers

Laila Fuzi Sa’adah
42.2021.328063

viii



TABLE OF CONTENTS

ABSTRAGCT ..ttt sttt s et st e bt e et st aene et e [
ABSTRAK e e e e anes i
DECLARATION ...ttt ettt sttt iii
SUPERVISOR DECISION LETTER......ccoii e i
IMOTTO ottt ettt ettt et s et et et eresbeneeneaneneas Vv
DEDICATION .ottt e e et e nrae e b e e eaeeeanneee e Vi
ACKNOWLEDGEMENTS ....oooi ittt nnane e Vil
TABLE OF CONTENTS ..ottt iX
TABLE AND PICTURE LIST ..ot Xii
CHAPTER I INTRODUCTION ..ottt 1
1.1 Background OF STUY .........cccoiiiiiiiiiieiee s 1
1.2 Problem FOrmuUIAtIoN. ..o s 5
1.3 PUPOSE OF STUAY ...ttt 5
1.4 Significance Of STUAY ........cooveiiiiiie e 6
1.4.1 Theoretical BeNeTitS........ccoviiiiiiiieesie s 6
1.4.2 Practical BENETItS .......cccoiveiiie et 6
1.5 Previous RESEAICH ......coiiiiiiieiece et 6
1.6 Research MethodolOogy .........couiiiiiieiiiee e 10
1.6.1 TYpe Of RESEAICK ...c.vveiiiieiie ittt 11
1.6.2 RESEAICH ODJECT .....c.eiiiiiii et 11
1.6.3 Data SOUICE.......cieiiiieiiieeiee ettt nnee s 12
1.6.4 Data Collection Methods ...........ccooviiiiiiiiiieeee e 13
1.6.5 Data Analysis Methods..........c.cccvivieiiiii i 14
1.7 SystematiCS Of DISCUSSION .......oviiuiarieieieiieniesie st 15
CHAPTER Il MANAGEMENT, PRINCIPLES OF ISLAMIC BUSINESS
ETHICS, EMPLOYEE LOYALTY AND EMPLOYEE PERFORMANCE....... 16
2.1 1S1amic BUSINESS ENICS ......ccueiviiiiiiiiiiieee s 16
2.1.1 Business Ethics in IS1am ..o 16
2.1.2 Legal Basis of Islamic Business EthiCS ...........cccccvvvverineniniiiiecne 21
2.1.3 Principles of Islamic Business EthiCS.........ccccoviviiiviieiie i, 23
2.1.4 Functions and Purpose of Business Ethics in Islam ..............ccccooveee. 26
2.2 EMPIOYEE LOYAILY ...oovviieieece e 27
2.2.1 Definition of Employee Loyalty .........cccooeiiiiiiiiniiieeeeee e 27



2.2.2 Employee Loyalty INdICAtOrS........cccovevieiiieiie e 31

2.3 EMployee PErfOrmancCe .........cccooeviiiiiiieiese e 32
2.3.1 Definition of Employee Performance...........cccccovveveieeve e 32
2.3.2 Employee Performance INdiCAtOrsS. .........ccocvrvrireeieieinie s 33

CHAPTER Il IMPLEMENTATION OF ISLAMIC BUSINESS ETHICS
PRINCIPLES IN MANAGEMENT TO BUILD LOYALTY AND IMPROVE
EMPLOYEE PERFORMANCE AT AYAM GERPEK SA'l SRAGEN

RESTAURANT ..ottt sttt ene e 35
3.1 Ayam Geprek Sa'i ReStaurant.........ccccccueiieeiieiiiieiie e 35
3.1.1 ReStaurant HiStOrY .......ccccueieerieiieieeie e e e e snee e 35
3.1.2 Restaurant LOCALION ..........coierieiieieeie et 36
3.1.3 ViSioN and MISSION .....c.ueiuieiieeieiiesieeiesee e eie e e e see e e e nes 36
3.1.4 Organizational StrUCLUIE ...........cccveiveiie i 38
3.1.5 PrOUUCES/MENU ...ttt 39
3.2 Implementation of Islamic Business Ethics Principles at Ayam Geprek Sa'i
Sragen RESTAUIANT..........eoiiiiiiii e 42
3.2.1 The Principle of UNItY ..o 42
3.2.2 The Principle of EQUITBrumM ..., 45
3.2.3 The Principle of Free Will ...........cov i 47
3.2.4 Principle of Responsibility..........cccciiiiiii e 48
3.2.5 The PrinCiple of VIMTUE ......cccocoeiieicie e 51
3.3 Implementation of Islamic Business Ethics Principles to Build Loyalty on
Employee of Ayam Geprek Sa'i Sragen Restaurant............cccocevvvierveiesiiennns 54
3.3.1 Obedience t0 the TUIES.........ccooviiiiiere s 54
3.3.2 Responsibility t0 the COMPANY.........cccoiiriiiiiniieeeee e 55
3.3.3 Willingness to teamwWOrK ............ccccoveveiiiiicc e 56
3.3.4.Sense Of BelONGING .......ociiiiiiiiiiiice e 57
3.3.5 Interpersonal Relationships...........ccceviiieiiiicciece e 58
3.3.6 WOIKANOKIC. ... .eeeeeieieieeie e s 59
3.4 Implementation of Islamic Business Ethics Principles to Build Performance
on Employee of Ayam Geprek Sa'i Sragen Restaurant...........c.ccoeevevevivenennnnnn. 61
CHAPTER IV CLOSING ......ooiiiitieietse ettt 67
Ot o3 Tod [1E5] o] OSSR PRPR 67
4.2 Advice and ReCOMMENALIONS ........ccvviiieieieiie e 70
4.2.1 For Ayam Geprek Sa'i Sragen Restaurant ............ccocevvveveeiieeiiesneenn, 70



A.2.2 FOr ACATRIMICS .. oo 71

4.2.3 FOr the COMMUNITY ..ot 71
BIBLIOGRAPHY ...ttt 72
APPENDIX L. XiX
AUTHOR BIOGRAPHY ..ottt xlvii

Xi



TABLE AND PICTURE LIST

Table 1. Products/Menu of Ayam Geprek Sa'i Restaurant ..............ccccccevveeieennenn, 39
Table 2. Implementation of Islamic Business Ethics Principles at Ayam Geprek
Sa’T RESTAUIANT ......uviiiiiiiic ettt e et e e e s e bre e e e e enbreeeens 53
Table 3. Implementation of Islamic Business Ethics Principle to Improve Loyalty
on Employee of Ayam Geprek Sa’i Sragen Restaurant............cccocoeviiniinnienninns 60
Table 4. Implementation of Islamic Business Ethics Principles to Improve
Performance on Employee of Ayam Geprek Sa’l Sragen Restaurant .................. 65
Table 8 . Informant Interview SCript L........ccccoeviiiiiiiiie e XXiii
Table 9 Informant INtErVIEW SCHPL 2.....ccveviiieiiee e XXX
Table 10 Informant Interview SCript 3.........cccooiiiiiiiinieiece e XXXIV
Table 9. Observation ReSUIL ..o XXXIX
Picture 1. Framework of Islamic Business EthicC ...........ccccoocvvveniiiiiicnnicciciiens 20
Picture 3. Organizational Structure of Ayam Geprek Sa'i Sragen Restaurant...... 38
Picture 4. Interview with informant 1 Mrs. Nur Wijayani, as ASC Ayam Geprek
T U 0 [=] O PSPPSR Xl
Picture 5. Interview with informant 2 Mr. Gesang as Supervisor Ayam Geprek Sai
TGN e Xl
Picture 6. Interview with informant 3 Amilia as Cashier Staff Ayam Geprek Sali
TGN et Xl
Picture 7. Reciting the Qur'an and Asmaul Husna before starting work ............... xl
Picture 8. Briefing and motivation before Work............cccovviiiiiiiic i, Xl
Picture 9. Employees are Serving CUSLOMENS..........coovreiireerierieniesiesiesiesieeeeee e, Xl
Picture 10. The atmosphere of the queue Of CUSTOMErS ........cccevveriiiinienieiieins xli
Picture 11. Menu appearance and PriCe ........oceevvereeruereerieeisesieesreeseesseesseesseseessens xli
Picture 12. Special Price DIiSCOUNt EVENT..........cccoiiiiiiiiiiiieeeeee e xli
Picture 13. Examples of social programs............ccceceiiriieiisiieie e xli
Picture 14. Promotion of 1,000 bOXES/ daY .........cccveriereiiimreeriesieseese e e xlii
Picture 15. There was an announcement of prayer hours and service motto for
L1001 0] (0= OSSPSR xlii
Picture 16. The vibes of the restaurant during opening hours............c.ccccceeennenne. xlii
Picture 17. Restaurant DiSplay ..........ccccooiiiieiieii e xlii
Picture 18. Distribution of Widow alms ..........ccccoeiviiiiiiiinieee e xlii
Picture 19. Distribution of Widow alms ..ot xlii
Picture 20. M0osque LOVE Program.........ccccceeieeiieiieieeie e eie e sre s xliii
Picture 21. M0oSQUE LOVE PrOgram.........ccoueieierieieniesiisieseeeeee e xliii
Picture 22. Kajian Programi........ccccveiiiiiiiiiie et sna e sree e xliii
Picture 23. Kajian Program .........cccoeiiiiiiiieieie e xliii
Picture 24. Program TC (Training Center) .......ccccceeiveieiieerenie e seeie e xliii

xii



Picture 25. Program TC (Training Center) .......cccccveveeiieeiie e esee e xliii

Picture 26. Program TC (Training Center) ........ccooevererenineeierene s xliv
Picture 27. Program TC (Training Center) .........cccovirerinenieeienese e xliv
Picture 28. QUIban Program............cccccviveiieieeie e e xliv
Picture 29. QUIban Program..........cooeiiiininieieienese sttt xliv

Xiii



