
 

 

xiv 

 

TABLE OF CONTENTS 

ABSTRAK ............................................................................................................. iv 

ABTRACT .............................................................................................................. v 

 ................................................................................................................................ vi 

 ............................................................................................................................... vii 

DEDICATION ..................................................................................................... viii 

MOTTO ................................................................................................................. xi 

ACKNOWLEDGMENT ....................................................................................... xii 

TABLE OF CONTENTS ..................................................................................... xiv 

CHAPTER I ............................................................................................................ 1 

INTRODUCTION .................................................................................................. 1 

1.1 Background of Research ............................................................................. 1 

1.2 Formulation of the problem ........................................................................ 6 

1.3 Literature review ......................................................................................... 6 

1.4 Benefits of research ..................................................................................... 6 

1.4.1 Theoretical Benefits ............................................................................ 6 

1.4.2 Practical Benefits ................................................................................ 6 

1.5 Literatur review ........................................................................................ 7 

1.6 Research methods...................................................................................... 10 

1.6.1 Types of research ...................................................................................... 10 

1.6.2 Research location ..................................................................................... 11 

1.6.3 Data source ............................................................................................... 11 

1.6.4 Data collection technique ......................................................................... 12 

1.6.5 Data Analysis Techniques ..................................................................... 14 

1.6.6 Validity of the Data .................................................................................. 15 

1.6.7 Research stages ......................................................................................... 16 

1.7 Systematic discussion ............................................................................... 16 

CHAPTER II ....................................................................................................... 18 

BUSSINESS COMPETITION ON FIQH MUAMALAH ............................... 18 

2.1 BUSINESS COMPETITION THEORY................................................... 18 

2.1.1 Business Competition ................................ Error! Bookmark not defined. 

2.1.1.1 Understanding business competition............................................. 18 

2.1.1.2 Legal Basis for Business Competition .......................................... 19 

2.1.1.3 Types of Business Competition .................................................... 19 



 

 

xv 

 

2.1.1.4 Things that are competed in business competition ....................... 20 

2.1.1.5 Objects that are competed in business .......................................... 21 

2.1.2 Business Competition Strategy ............................................................. 24 

2.1.2.1 Definition of Strategy .................................................................... 24 

2.1.2.2 The role of strategy ....................................................................... 26 

2.2.3 Business Competition in Muamalah Fiqh ................................................ 26 

2.2.3.1 Definition of business competition in fiqh muamalah ....................... 26 

2.2.3.2 Competition is recommended in Muamalah Fiqh .............................. 28 

2.2.3.3 Prohibited competition in fiqh muamalah ......................................... 30 

2.2.3.4 Strategy in muamalah fiqh ................................................................. 33 

CHAPTER III ..................................................................................................... 36 

RESULT AND DISCUSSION ............................................................................. 36 

3.1 Overview of UD. Dewi Sinta .................................................................... 36 

3.2 History of UD. Dewi Sinta ........................................................................ 37 

3.3 Data Presentation from the object ............................................................. 37 

3.3.1 Competition practiced by the UD. Dewi Sinta...................................... 39 

3.3.1.1 Product competition ...................................................................... 39 

3.3.1.2 Price competition .......................................................................... 40 

3.3.1.3 Service competition ....................................................................... 44 

3.3.1.4 Competition marketing strategy .................................................... 46 

3.4 Discussion of Findings .............................................................................. 49 

3.4.1 Competition practiced by the UD. Dewi Sinta on Fiqh Muamalah ...... 50 

3.4.1.1 Product Competition ..................................................................... 50 

3.4.1.2 Price Competition ......................................................................... 51 

3.4.1.3 Service competition ....................................................................... 54 

3.4.1.4 Competition marketing strategy .................................................... 55 

CHAPTER IV ...................................................................................................... 59 

CLOSING ............................................................................................................ 59 

4.1 Conclusion ................................................................................................ 59 

4.2 Suggestion ................................................................................................. 62 

BIBLIOGRAPHY ................................................................................................. 63 

APPENDIX GENERAL QUESTIONS AND PHOTO DOCUMENTATION .... 70 


