TABLE OF CONTENTS

ABSTRAK e e iv
F N = I O PR v
................................................................................................................................ Vi
............................................................................................................................... vii
DEDICATION ... Vil
IMOTTO ettt nr e e n e e e e neennee s XI
ACKNOWLEDGMENT ..ottt s xii
TABLE OF CONTENTS ...ttt Xiv
(O o A el I G SRR PRRI 1
INTRODUCGTION ...ttt e et et e e e e e snae e e s e e e nneeas 1
1.1 Background Of RESEAICN ........ccooiiiiiiiiiiice s 1
1.2 Formulation of the problem ... 6
1.3 LIEratUre FEVIEW ...ccveiuieiierieiesie sttt sttt 6
1.4 Benefits Of reSEArCh ......cccooviiiii s 6
1.4.1 Theoretical BENETILS .........ccoviiiieiiiieie e 6
1.4.2  Practical BENeTItS .......ccccuiiiiiiiieieiiee e 6

1.5 LITEIAtUL FEVIBW ...ttt sttt enee e 7
1.6 Research Methods..........oiveiieiiee e 10
1.6.1 TYPES OF FESEAICH......cuviiiiiitiitieiiet et 10
1.6.2 ReSEArch 10CAtION .......ccooieieiieiie et 11
1.6.3 DAL8 SOUICE ...ttt 11
1.6.4 Data collection teChNIQUE ............coiiiiiiie e 12
1.6.5 Data AnalysisS TEChNIQUES........cceoviiieiiicieieeie e 14
1.6.6 Validity Of the Data ..........ccceeveeiiiiiiiiccie e 15
1.6.7 RESEAICH SAGES. ... .ccveiuiiiteeii ettt sre et sraeae s 16
1.7 SyStEMALIC QISCUSSION ....eouviiiiiieiitisiieieeiee ettt 16
(O 1 e I = 1 PR 18
BUSSINESS COMPETITION ON FIQH MUAMALAH..........cccoceviiieiiie, 18
2.1 BUSINESS COMPETITION THEORY .....ccoiiiiiiie e 18
2.1.1 Business Competition.........c.ccccvevveiiveeninnnn Error! Bookmark not defined.
2.1.1.1  Understanding business COmpetition...........cccccceevvveiireeiiesreesnenn, 18
2.1.1.2  Legal Basis for Business Competition ............ccccovvevvveeiieiineinenn, 19
2.1.1.3  Types of Business COmMpetition ...........ccceeveeiveeiiiesieesie e s 19

Xiv



2.1.1.4  Things that are competed in business competition .............c......... 20

2.1.1.5 Objects that are competed in BUSINESS .........ccoveiveiiiiiiiiiiiee, 21
2.1.2  Business Competition Strategy ........cccevveveeriereeiieiie e e 24
2.1.2.1  Definition of Strategy........cccceevivieiiieiiiieseese e 24
2.1.2.2  The role Of Strategy ......ccoveveerieiiieieeie e 26
2.2.3 Business Competition in Muamalah Figh ..........ccccccooveniiiiciiccce, 26
2.2.3.1 Definition of business competition in figh muamalah....................... 26
2.2.3.2 Competition is recommended in Muamalah Figh.............cc.cccceenen. 28
2.2.3.3 Prohibited competition in figh muamalah ..............cccccooiiiiiiininnnn 30
2.2.3.4 Strategy in muamalah figh ... 33
CHAPTER T oot 36
RESULT AND DISCUSSION ....ooiiiiiiiiiieiesiesieisie e ssena s 36
3.1 Overview Of UD. DEWI SINA......cccoueiiieriiiiie i e 36
3.2 History of UD. DEWI SINta.......c.ccceeiviiiiiieiecie e 37
3.3 Data Presentation from the ODJECt..........cccooeiiiiiiiiiiiie 37
3.3.1 Competition practiced by the UD. Dewi Sinta..........ccccovervreeiverennnnnn 39
3.3.1.1  ProduCt COMPELITION .......ccuviueiiieiiiiiesie et 39
3.3.1.2  Price COMPELITION ..c..oviiiiiiiieiieieie ettt 40
3.3.1.3  Service COMPELILION........cceiieiieeie e 44
3.3.1.4  Competition marketing Strategy .........ccoeeeererveeieerieciece e 46

3.4 Discussion Of FINAINGS........cccoviiiieiiiie e 49
3.4.1 Competition practiced by the UD. Dewi Sinta on Figh Muamalah....... 50
3.4.1.1  Product COMPEITION ...cc.oiviiiiiiiieieee et 50
3.4.1.2  Price COMPELITION .....coiveiuiiieiiiieiee s 51
3.4.1.3  Service COMPELITION........cccuririiieieiesie et 54
3.4.1.4  Competition marketing Strategy ..........ccocevvririiniinieie e 55

(O o 1 e I = o PR 59
CLOSING ...ttt b ettt e et st e et e bt eneene e 59
o A @70 [0 1] o] o ISP 59
432 IN suggestiond.. L ALV N L DLNLANVNY L S IN AN LA 62
BIBLIOGRAPHY ..ottt sttt 63

APPENDIX GENERAL QUESTIONS AND PHOTO DOCUMENTATION.... 70

XV



